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A collection that embodies the brand's vision of timeless,

responsible masculine elegance, inspired by travel.




The art of the men's scarf

aris is a French mono-product, eco-
ble brand specialising in men's scarves.
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A collection that grows

For autumn-winter 2026, AVO8 Paris unvells ten new creations, including six
merino wool models, confirming the growing importance of this fibre within
the collection.

This season, the brand also highlights a warm, timeless colour palette.
Browns and camels bring depth and elegance, while a range of blues, from
the softest to the most intense, plays against a deep green, now a staple of
the masculine wardrobe.

Ethnic-inspired motifs, revisited "transat" stripes, contemporary geometric
prints and faux-plain weaves extend AV08 Paris's travel spirit, offering
retailers an easy-to-pair collection designed to transcend trends rather than
follow them. - = e

Already part of the brand's collections, merino wool takes on greater
prominence this season with six new models. Naturally soft, lightweight and
thermoregulating, it delivers remarkable comfort without sacrificing
elegance.

The four other new styles complete the collection in organic GOTS cotton
and linen, two signature natural fibres of AVO8 Paris.

All ten new models will be presented exclusively at Maison & Objet — Hall 7,
Stand C74.



An international presence in development
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The brand IS currently present in Be|g|um Austrla Germany
Spain, Greece and the United Kingdom. UENPE
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It is actively expanding its reach among concept stores, gift
bou’uques museums, hotels and specialist reta||ers seeking
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_For the brand, Maison & ObJet is an annual highlight, the key
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ete eco-responsible commitment

creation, AVO8 Paris has prioritised a responsible
to fashion.

s are made from 100% natural materials: organic
rtified cotton, linen and merino wool.

no synthetic fibre blending, each material is fully
cyclable at end of life.

The brand also supports the , committed
to reforestation in Madagascar and the training of local
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service of excellence
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