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Contemporary,
accessible, luxury
womenswear & lifestyle
brand inspired by

heritage craft.
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KUTNIA BRANDBOOK

The story of KUTNIA
combines three strong elements;
bringing the past into the present,

connecting east & west, and creating
a meaningful project with social and
sustainable responsibility

aspirations.

KUTNIA.COM
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THE STORY

KUTNIA is based in the town of Gaziantep in Eastern Turkey,
situated along the historic trade path of the Silk Road.

KUTNIA brand has strong roots derived from the
traditional Kutnu fabric which was first created in the
16th century, synonymous with its stripe and sheen.

Having a silk/floss warp and cotton weft, Kutnu is a half-
silk fabric. In literature, Kutnu is referred as the oldest of
the silky fabrics. Kutnu that had almost been forgotten,
turned into a brand as KUTNIA to reach into the future.

Our ultimate goal is to transform a traditional value
from our lands into a globally known and loved brand.

KUTNIA.COM
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KUTNIA BRANDBOOK

(1t

Crafted Heritage Fusion
Past Future Timeless
East West Modern

Efortless Desirable Stripes

KUTNIA.COM
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KUTNIA has revived a tradition
that has been carried from Ga-
ziantep since the 16th century.
Today, very few craftsmen are
able to produce this rare fabric,
and the art form that was at risk
of extinct. Kutnia with great deal
of R&D aimed to modernize this
cultural heritage fabric. The width
of the fabric has been increased
to make it more versatile with
KUTNIA working on ready-to-

wear, homeandresortcollections.

KUTNIA.COM
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KUTNIA BRANDBOOK

FOUNDER

Miss Julide Konukoglu, the brand’s
visionary founder, is part of a
leading Turkish industrial family,
who are fully aware of the mod-
ern technological innovations of
the creation of textiles and cloth-
ing. The realization that the craft
of making Kutnu fabric, and an
appreciation for it, may be on
the verge of extinction, was what
prompted Julide to bring it back to
life. Her knowledge and admiration
for the heritage of Gaziantep, and
the unique craft that the genera-
tions before practiced, has opened

the door to today's prosperity.

Gt fofegte
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THE BRAND

KUTNIA employs a local workforce of around
100 staff ranging from older craftsmen, for whom
making Kutnu fabric is the only work they know,
to younger generations who see the appeal of “a

profession with traditional, cultural and artistic value.”

Thus, passing down precious techniques and skills on
how to work on looms that would be normally out of

. use, and at a speed that is often seen as out of date.
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In the fast-paced world of today, heritage,
craft, patience and attention to detail are
rare commodities that have been overtaken
by computing and automated procedures. It is
important to take a step back from the modern
conveniences that surround us and invest in unique

products that guard important facets of our history.

KUTNIA.COM
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It is the maintenance of such projects that
safeguard them, making them available to future

generations..

i oot ffery of (il
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KUTNIA BRANDBOOK

HEADOQUARTERS

KUTNIA design head office is located in Gaziantep, a

stonesthrowawayfromitsfabricmanufacturingfacilities.

The design and logistic centre is situated in a
beautifully renovated listed building. This provides the
ability to further understand the process, develop new

fabrics, and create new products and prototypes.

(e gieidr: Jort oy
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FACTORY

We produce our heritage fusion
crafted KUTNIA fabrics in our
factory, and our aim is to be able
to share its quality and beauty with
designers and craft lovers globally,
whether it's with our in house

offerings, or specifically developed

fabrics as per our client’'s visions.
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THE KUTNU FABRIC

Kutnu, as for its encyclopedic definition, is a semi-silk
fabric which has colored, floss silk warps and cotton wefts.
Kutnu known as the oldest bright fabric is also highly

breathable becauseitdoesn'tcontainanysynthetic material.

Kutnu fabric which is quite laborious and requires skills from
the disassembly process to weaving . Each stage has a

craftsmenspecifically foritwhichtakes monthstobecome one.

M%Wwfwwﬁ%w
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STORES

KUTNIA has two stand-alone
retail stores in Gaziantep and
one store in the prestigious
shopping area of Istanbul,
Nisantasi, where the brand also
has its showroom and head

office that aim to communicate

KUTNIA's philosophy globally.

KUTNIA.COM
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KUTNIA BRANDBOOK

Karagdz Mahallesi, Lale Pasa Cd. No:27,

27400 Sahinbey/Gaziantep

+90 342 338 10 28
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KUTNIA BRANDBOOK

Sarigullik Mahallesi. i. Rafet Isitmen Cad.No:27.

27660 Sehitkamil/Gaziantep

+90 342 338 10 28
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KUTNIA BRANDBOOK

Harbiye Mahallesi Prof. Dr. Feyzi Feyzioglu
Sokak Altin Apartmani No:l
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IN ERNATIONAL

SHOWROOMS &E,

KUTNIA BRANDBOOK
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RETAIL POINTS OF SALE

- TURKEY -
Aéél%&’:‘ [kt GIZIA GATE NJesgmitge Jitorbud,
MANDARIN
RN Lorturn GIZIA GATE Iy - -V W)
LUJO HOTEL Dion GIZIA GATE | Haur Florrpn [itnbot,
A35 DESIGN
<Tont S Hrrsyeer Aty GIZIA GATE W&r{%
HICH CONCEPT ,
STORE L GIZIA GATE Aty
ISTANBUL fot
AIRPORT BAZAAR Vs
- GLOBAL -
PASI S Nitrrr fltor LA SARTORIA (\Jrvnrec: ety
NICO FONTANA SNt fltr MAURIZIOIB Drsein [ty
RETROUVER Ferenge [ty ANTOGNELLI Mg Ftty
CATHALEIA Conpre [ty vgg S%JDDTA Cetmeen [ty
ROBERTA VERINO _ ,
BOUTIQUE Nopet [ty S Do (15
THAT CONCEPT
IAFORTE et [t - Do (15
GIANMARIA ,
MONTACCHINI Prone [ty NASS BOUTIOL= i
LUNGOLIVIGNO Jeviqnr Fttyr AIMO ROOM Qwitorfrnd
DADA CONCEPT _ _ IMPERIA 3
STORE Ftte Ity BOUTIQUE &
PALMA SHOES [ Nwitn. JEty FREEDOM Agerbmifon
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INTERNATIONAL

TRADE FAIRS/EXHIBITIONS

NY Now, ITA Showtime Market, Maison & Objet, Who's Next,
New York, NY,USA High Point, NC, USA Paris, FRANCE Paris, FRANCE

KUTNIA.COM
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KUTNIA BRANDBOOK

INTERNATIONAL

TRADE FAIRS/EXHIBITIONS

London Textile Fair,

Heimtextil, Fashion World, Heya,
Frankfurt. GERMANY Tokyo, JAPAN Doha, QATAR London, UK

KUTNIA.COM
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RAISING THE BAR

For centuries, artisans in the Anatolian city of Gaziantep produced a superior striped fabric known as kutnu, valued
highly enough to be worn at the Ottoman court. Now, the company Kutnia has created a more versatile update
of this ancient textile while retaining its traditional handweaving methods. Aliette Boshier anticipates great things [>

Opposite: multicoloured Kutnia cushions contrast with black-and-white stone banding — commonly seen around entrances to Gaziantep’s
historic buildings. Top: traditional kutnu and ikat designs for sale in Kasim Kaygin's shop in Bakircilar Cargisi, the coppersmiths’ bazaar

KUTNIA BRANDBOOK

THE WORLD OF

INTERIORS

IF YOU HAD wassrg soamnrs

e v el

around alarge four-sided wooden frame known as a devere to prepare From their head office in a restored listed building, this dynamic
the length of the warp. The skeins re then dyed in boling copper vats,

with each successive hank being gradually darkened from yellow to

line. Inspiration is everywhere, according to designer Ganseli Turkay,
al

black, before being stretch ed out in the sun and sized with tragacanth with textures of I
resin from the apricot tree to strengthen them and add shine. After ‘market underpinning Kutnia's ‘design DNA’. There is even a collection
each filament has been separated by hand, the slk s coiled into gleam- based y

ing like spools ( Kavik). taking job of all While Kutnia ca ethods

hard to develop a softer, more versatile fabric that is easier to sew and
around twice as wide as typical kutnu, while also experimenting with
varying thicknesses of plant-based flos silk in order to create bright
quired. With their llection of vintage
del

i drawing in - carefully threading befuween 2,000 and 5,000 strands

through the loom heddle to make the warp. There are around 60 tradi-

tional patterns of kutnu made up of stripes of varying widths and col-

ours, sometimes interspersed with motifs such as the circular mecidiye,

a small denomination of the Ottoman lira, Once woven, fabric is sent

for pressingto bring out thelustre ofts ik design.
Kutnia’s contributi

5
3

I
v P
ikat weave - are still a mainstay of Kutnia's dazzling but sophisticated
designs, which undergo a rigorous research and development phase
the loom. As for their bolster

cushions seem made for lounging on, preferably while draped i a pair
of's p
lavender highlights. Traditional sippers are  playful nod to the sultans
of old, while the Mediterrancan-inspired palette of the brand's marine
line i perfect for when one's yacht beckons.

Like any new business,it has taken patience and industry to get to
this point, but the Kutnia team s rightly proud of what it has been able

small feat

when 3
who began learning these skils in childhood, isstill excited by his work
every day - and the challenge of training a younger generation in the
intricacies of its production. The company found a trusted adviser in
Kasim Kaygin, who has worked with textiles all hislife and deals tradi-

of kaleidoscopic cloth. To make his living selling kutnu s, for Kasim, ‘a
joy' Thelocation of Gaziantep on the Silk Road meant tht for hundreds

of
world, aproduct that he sees asintegral to the culture of Gaziantep as d enduring. Gaziantep isa e d
Inesce ‘baklava for which it is fa Turkish War of d that y P
is Iped guide Jilide and her largely in helped y
developing ofkutnu, AsJilide observes, Kutnia’s aim s to connect past and future - o keep

up with the rest of the world, but always remember where it beganm
Prices from £34 approx per i offabric. Kutnia. Visit kutwia.com

y ducts, from homewares to fashion collec
tions, that are steadily gaining an international audience of their own. [>

Top:some of Kutnia's cushions are shown in the courtyard, obayat (1if), of a Gaziantep house. Above: Kurnia's ‘Sultan’ fabric is Toplefi: Kurnia's signature slippers are displayed with antique keys for sale in the bazaar. Top right: simple light-blue and navy
seen ata house restored by Jilide Konukog” lu. Keymih and havara limestone give the city’s vernacular architecture its honey-coloured hue designs from one of the firm’s previous lines. Above: vibrant footwear and fabrics (foreground) put a modern wist on an ancient crafi

KUTNIA.COM
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Kutnia

“The fabric was a favourite with the Turkish aristocracy, who
commissioned robes, turbans and slippers’

utnu fabric, known for its lustrous
sheen and rich colours, has a long
history. It originated in Aleppo, Syria,
in the 16th century, but it was the
city of Gaziantep in southeast Turkey
that became renowned for the textile, exporting
it east along the Silk Road. There are more than
60 traditional varieties, but the warps are always
made out of silk, often coloured in a special tie-
dye process, and the wefts are cotton. The fabric
was a favourite with the Turkish aristocracy, who
commissioned robes, turbans and slippers. By
the 2010s, only a handful of workshops were still
making kutnu in Gaziantep, and the art form was
at risk of becoming extinct. An initiative from the
mayor of Gaziantep, the Kutnu Promotion Group,

sought to remedy the situation by training new
masters, improving conditions for artisans and
staging exhibitions.

In 2017, the president of the group, Julide
Konukogulu, set up her own company, Kutnia, to
create an international brand working with kutnu
fabric and modernise its appearance. Kutnia now
employs more than 100 people, many of whom
are former refugees from Syria. The width of the
fabric has been increased to make it more versatile,
with Kutnia working on ready-to-wear, home
and resort collections. Other plans include new
designs by Turkish designers Gunseli Turkay and
Selen Sahin. As of February 2021, the brand is also
represented in Milan as part of Studio Zeta Milan.
www.kutnia.com

KUTNIA.COM
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COLLECTION

The KUTNIA home textile and lifestyle offering s
an extended capsule collection featuring desirable,
timeless accessible luxury designs. The offerings
are curated beautifully as investment pieces for our

contemporary customers who appreciate heritage fusion.

Afrwer & Jegestyte

The home textile line is available at their three stand-
alone stores and also through wholesale accounts as well
as kutnia.com. The brand participates in international
trade shows across France, Germany, New York and
the collection is also available

London. In addition,

permanently through the London and Milano showroom:s.

KUTNIA.COM
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AT LEISURE
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KUTNIA BRANDBOOK

THE MARINE LINE

KUTNIA marine line is a natural and organic development
of our already successful homeware and lifestyle décor
product range. Utilizing the beautiful, diagonal, and plain
weave of the kutnu fabric with its distinct stripe, the idea is
to create a unique collection of soft furnishings,

throws and textiles to dress the outdoor and indoor

living areas of yachts..

This collection includes items such as soft furnishings, small

mattresses, cushions, throws and duvets all of which should

contain the spirit of our already created, at leisure, ready
to wear pieces like robes, kimonos and Kutnia slippers.

Bringing the successful elements of these products..

i el o g chnnd
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AJK Tekstil
B ze it . SAESG
Eylipoglu Mahallesi Serefoglu Sokak
No:10/1 Sahinbey / Gaziantep
03492 33 HIERIES

info@kutnia.com

WWW. KUTNIA.COM

KUTNIA
Valikonagr Caddesi Feza Apartmani
No:141/1 Daire:5
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info@kutnia.com
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