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This is also La Maison de la Maille’s strong point: joining forces with leading creative and 
entrepreneurial figures in made in France and ethical trade to create innovative, 
surprising and unique collaborative projects. Today, it is the turn of Séverine Tréfouel, 
founder of the Simon-Simone concept store with which La Maison de la Maille recently 
collaborated, to answer some questions. Here’s what she said.  

Séverine, can you tell us more about who you are, about Simon-Simone? 

My working life has always been in very large groups such as LVMH, Keyring, Etam, La 
Redoute as head of the business unit, in the finance sector, in product marketing and 
particularly in fashion. Before Simon-Simone, I had no experience of the world of 
decoration. Today, Simon-Simone is a concept store - I don't really like the term market 
place – that has been very careful to select brands that are 95% French and 5% made in 
Europe. All the brands chosen have in common this eco-friendly aspect, short supply 
chains, handcrafted products, and a genuine style. The site has 150 brands and 1500 
products. 

How did the idea for this project come about? 

For a very long time now I have wanted to start a business but never found the right time 
to do it. That was one good thing about Covid; Simon-Simone came into being largely at that 
time. At the start of the pandemic, I saw a whole load of brands that no longer had access 
to their customers. So I thought it might be a good idea to create a kind of ecosystem. And 
the idea behind it? To be stronger together. This skill-combining project gave rise to Simon-
Simone, bringing together a number of brands and thus offering the customer a more 
global experience than on some other existing sites. I am in charge of everything related 
to marketing costs, which are often substantial for small designers, and the site gives 
them the possibility of opening up to a wider clientele.  
It's a win-win situation. 
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What does Simon-Simone have that sets it apart from the rest?  

Its aesthetic and its design. No doubt about that. 
For me, when it comes to decorating, you fall in love with the style of the product before 
looking to buy green. At least that's how I work on a personal level. The problem I have 
had until now with handcrafted decoration and “made in France” has been precisely this 
difficulty in unearthing brands with a real aesthetic strength, a cutting edge design. The 
role of Simon-Simone is to bring together all these brands existing on the market today. 
My aim was to focus the selections on quality, which is obviously essential, but also on 
style. 

Why decoration? 

The craft industry is very important in France. Decoration draws on it to a great extent, 
much more than fashion, which was my sector of activity for a long time. And I am 
traumatized by stocks. Some years I had more than 10% of my purchases left over even 
after the sales, which is absurd. So when I launched this entrepreneurial project, my 
principal aim was to promote short supply chains and to make small series, production on 
demand. 

What is the message you want to put across with this type of partnership? 

Bringing a community together. I think it's important that we respond to each other, 
because we are stronger together. With Simon-Simone, the marketing expenses are 
managed, allowing the brands to focus on creating their products and putting all their 
energy into that. The collaboration aspect meets this community need that I wanted to 
emphasize with the concept store and "doing things together". Moreover, by being at the 
heart of the system with the concept store, I can see the shortcomings much better; and 
while it's true that La Maison de la Maille makes sumptuous products, they are also the 
height of luxury. Hence the idea of a partnership to design together a less expensive 
throw. Together we chose the messages, the colors and the wool, which is recycled wool. 
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Why La Maison de la Maille? 

Charlotte and I have lots of things in common. If we weren’t working together I think we 
would be good friends. This project came about in a very fluid way, we share the same 
values, the same desires and Charlotte is really proactive, so everything fell into place 
very simply. 

Are you involved in a lot of collaborations? 

Two for the moment, but I would really like to develop this further. I love the idea of 
offering unique products that can’t be found elsewhere. Today we have the collaboration 
with La Maison de la Maille and we also have a line of 3 sofas designed with 1083, 
Belleville and Splice, in flannel, denim and linen. It is a perfect pretext to promote the 
brands and also the website, further convey the values of the French craft industry and 
a chance to present new items at the “made in France” trade show. 

And what’s coming next? 

Nothing yet, but I am going to work on it, I promise! The end of the year was quite an intense 
period (laughs).  

Article écrit par Laura Isaaz 

Subscribe to La Maison de la Maille:  

The very cosy letter
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