
THE INTERVIEW: HÉLÈNE DARET, 
Director of the Brands Center 
at Refashion 

They’ve done it. Risen to the challenge – and not an easy one at that - of establishing 
themselves as brands renowned for their eco-design. “They’ve done it” is also the name of 
the section of Ecodesign (the Refashion digital platform) that shines a light on those 
textile maisons that are mindful of their impact on the environment and are doing 
something about it. Since its beginning, La Maison de la Maille has been eager to always 
tend towards an ethical manufacturing process, and it is now recognized for this.  Hélène 
Daret, director of the Brands Center at Refashion, talks to us about it.   
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Refashion: what is it and who is it? 

Refashion is a state-approved eco-organization that deals with the management of waste 
from the textile industry. We cover the whole clothing textile industry, including 
footwear and household linen. We depend on the EPR (Extended Producer Responsibility), 
which states that the brands coming onto the market must be able to carry out their own 
waste management or call on an organization that can do it for them. Refashion provides 
tools, services and information that facilitates and accelerates transformation and 
participates in funding the transition towards a circular economy.   

And Eco-design? 

This is the digital platform created by Refashion to provide the best advice to textile 
brands and help them to rise to the challenge of eco-design. We play an important support 
and education role on the subject because there are still many companies today that are 
keen and looking for information, but are still not very well acquainted with what that 
involves. That’s what we are there for, and we believe that no effort is too small. On this 
Ecodesign platform, we have opened a section called “They’ve done it”, focusing on brands 
that we think already check a lot of the boxes in eco-design, such as La Maison de la 
Maille. Our role is to educate the brands but also to promote those that are already on 
the right course. 

And where do we stand today? 

The situation is not dramatic at all and we are in a rather encouraging industry. However, 
if one day we want to have zero, or almost zero, waste to manage, we need to embark on a 
total circular economy. Our goal is to support the brands in terms of eco-design so that 
this process can be implemented. The idea is to go the whole nine yards with recycling. The 
most recent figures, from 2019, talk of 648,000 tons of products placed on the market and 
248,000 tons collected. 57% of the collected products are reused in their entirety (sent 
to Africa mainly) and 24% are recycled. What is a shame nowadays is to see clothes with a 
very short lifetime and (very) many products gathering dust at the bottom of closets 
when they could be donated and classified.   

Are all textile products recyclable? 

The great majority of products are recyclable, but with differing degrees of complexity. 
Apart from recyclability, however, it is also the sustainability of the product, and above 
all its environmental impact, that has to be evaluated. In that respect everything is 
important: the raw material, the transport, its second life, consumer use, its end of life, 
and so on. 
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Why La Maison de la Maille? 

Because La Maison de la Maille meets the criteria I have just mentioned. I find the idea of 
the “Plaid Merveilleux” (Marvelous Throw) very interesting. A natural raw material, the 
ability to trace its origins, propose a local, environmentally-friendly product, the idea of 
producing zero waste, placing emphasis on know-how and succeeding in creating a superb 
end product; it’s a really great idea and we had no doubts about promoting it. And added to 
all these factors is the sustainability of an item like the throw, which stands the test of 
time and is not affected by the whims of fashion.   

Are things moving? 

Yes, fortunately. We still have a long way to go but we have really turned the corner 
recently. We have noticed a real willingness on the part of the brands, in general, to make 
things better. Consumers also want to see big changes, and the brands have increasingly 
taken this on board. To help them, we are going to launch an eco-design maturity scale so 
that they can see their “level” and what they can do to improve. We have set up support 
workshops to help them with this process. When a brand wants to start out in eco-design, 
it’s like trying to climb Everest in flip-flops; we are there to help them get hold of the 
right footwear, good equipment and to support them in their climb. 

Any tips for the public/consumers? 

Please, don’t throw your textiles into the household trash! 
Take them to a branch of an association, to a store with the necessary facilities, or put 
them in a container provided for the purpose because they will be re-used, classified and 
donated. Today’s textile waste is tomorrow’s resources. Let’s get into a 100% circular 
economy and take care of our planet. 

Written by Laura Isaaz 

Subscribe to La Maison de la Maille:  
The very cosy letter
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