
 

Focused on everyone’s well-being, recognized worldwide for its products quality and technical know-
how, its strong DNA is also part of the success of this brand. Willing to bring Outdoor benefits to 
Indoor atmosphere, DESCOTIS signs here a brand new collection featuring quality silky fabrics with 
beauty of earth nuances; it also seduces and above all by the experience of relaxation and absolute 
comfort inviting to indolence and imaginary.

Iconic products of the brand, three hammocks of 3, 4 and 5 meters long launch the collection, in an 
innovative fabric developed through a collaboration with an Indonesian textile manufacturer. It meets 
the quality requirements of DESCOTIS: resistant, breathable, comfortable, antibacterial, safe and 
complies with the Oeko-Tex 100 standard. The range includes 5 new colors of "Nature" shades.

TICKET TO THE MOON, manufacturer since 1996 based in Bali , driving ever since a permanent 
consciousness or Social and Environmental Responsibility unveils today his new creations, signed 
DESCOTIS, named after its founder Charles-Antoine Descotis.
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Because the well-being is not limited, we also offer to create unique and original hammocks tailored 
and customizable to the last detail to meet any inspirations.

Custom made

The unique management of our human resources and our employees allows us to remain faithful to 
the initial commitment of developing in a sustainable and responsible way to provide dreamers 
around the world with the greatest comfort.

Contact: Laurent Prigent  +33 6 89 10 48 53  laurent@descotis.com 
                Nicolas Tempier +33 7 66 07 91 12  nico@descotis.com

www.descotis.com

Our Foundation created in 2009 is a reflection of this human involvement.

Sensitive to the environmental responsibility since the first hour, our workshops of manufacture recycle 
fabrics cutting waste in order to create lines of bags and accessories useful and robust.

«More than ever, well-being has become a fundamental issue in today's 
world. This well-being is our DNA, our source of inspiration for more 
than 20 years. We are happy and proud to present our new collection. 
Be bold, dare indolence. » 
Charles Antoine Descotis
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